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Georg Philipp Telemann Trio 
Sonata in C minor for Flute, Oboe, & 

Continuo 
Georg Frideric Handel

Harpsichord Concerto in B-flat major, Op. 4, 
No. 6 

Johann Sebastian Bach
Schweigt stille, plaudert nicht, BWV 211 “Coffee 

Cantata” 
Johann Sebastian Bach

“Auch mit gedampften, schwachen Stimmen” from 
Cantata, BWV 36 
Marin Marais

Tableau de l’operation de la taille for Cello & 
Harpsichord 

Antonio Vivaldi
Concerto in D major for Flute, Strings, & Con-

Antonio Vivaldi

Strings, & Continuo, RV 551 

Program:

Sari Gruber
soprano 

John Aler
tenor

Christopheren Nomura
baritone

Tara Helen O’Connor, Carol 
Wincenc

flute
Stephen Taylor

oboe
Lily Francis, Ani Kavafian, Yoon Kwon, 

Joseph Silverstein, Ian 
Swensen

violin 
Beth Guterman, David Kim

viola 
Julie Albers, Colin Carr, 

Priscilla Lee
cello

DaXun Zhang 
double bass

Kenneth Cooper
harpsichord/fortepiano

Artists:

{   }Baroque Collection
Alice Tully Hall
@ 8:00 PM

Tickets: $45.00, $30.00

Baroque
Festival

Design: Sammy 
Choquette

Concert Poster
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 Leo Tolstoy

   A new translation by Anthony Briggs
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Garamond type was created by the French gentleman, Claude Garamond in the 
1540’s.  It is an old style serif typeface, that has it’s own unique characteristics in 
the shape of some of the letters, yet it continues to convey a sense of fluidity and 
consistency.  Claude Garamond originally created the type for the French king 

Francois I.  Garamond’s type in all was influenced by the Roman font of Griffo and 
the lowercase, in specific, was based on the handwriting of Angelo Vergecio (the 

librarian to Francois I).  Later on, the French court decided to adopt Garamond’s 
Roman types for all of their printing, thus influencing the typeface across France 
and Western Europe.  Garamond type has had such a great impact on modern 

typeface that we can still find it in use today.  We can find a variation of Garamond 
in the new Macintosh family of products and all the typeface in the hardcover edi-

tions of the Harry Potter series is the variation of Garamond seen here.
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14
 or us husbands, it’s when we flip the  
 January page of our golf or swimsuit desk  
 calendars and see that bolded number 14 
staring back at us that the cold, hard, dark reality 
hits us like a black hole. Valentine’s Day is not like 
birthdays or anniversaries, where simply 
remembering gets you more than halfway home. In 
this age of palm pilots and other digital mnemonic 
devices, we husbands can succeed at birthdays and 
anniversaries with the very best of them.

But Valentine’s Day is not about remembering. It’s 
about expressing. This is not a strong suit for most 
husbands. Even those shortsighted enough to have 
offered to “write our own vows” for our weddings, 
learn quickly – and too late - just how shallow that 
well of feeling and expression really is for us. But at 
least those guys had an idea of what was ahead, 
expression-wise. The rest of us who either took an 
off-the-shelf version of vows, or copied something 
from an obscure book of poetry, approach that first 
Valentine’s Day with the obliviousness of lemmings 
heading for the edge of a cliff. And by February 15, 
most of us are still reeling over what exactly it was 
that hit us the day before.

It’s the almost sub-atomic calibration of the gift that 

F

One of men’s biggest fears?

does us in. I mean, sure, we still have that obscure 
book of poetry somewhere, but should we try to 
trot out another ineptly delivered, but heartfelt 
verse, we simply reveal ourselves as the fraud she 
already knows we are. What we had gotten away 
with amongst a hall full of half-drunk wedding 
guests is not going to work within the now 
unbridled confines of a one-on-one situation, where 
experience has already demonstrated our lack of 
either rhyme or reason. That’s when we realize 
we’re out of bullets, and that every birthday and 
anniversary remembered simply serves to remind 
you of that impending February Judgment Day we 
cannot escape.

You see, taking the shotgun approach and just 
going overboard with presents and reckless expres-
sions of love and devotion only raises suspicion 
and doubt that we’re concealing something truly 
despicable, other than the well-observed truth that 
we haven’t a romantic bone in our body. Yet, don’t 
make enough of a fuss on this Day of Infamy and 
we’ll discover we do have at least one romantic 
bone, because it’s suddenly in danger of being 
broken by a kitchen utensil.

And it only gets worse the longer we’ve been 

SpamalotFebruary 14, 2008
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MoMA.org
MoMA Design Store

44 West 53 Street, New York, NY
(212) 767-1050

karim     rashid

Blobjects and Be

Museum of Modern Art, New York
15 September to 30 November 2007
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Adjustable Bloob Stools
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Menu Thermo Cup “I want to change the world.”
Karim Rashid
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Superblob for Edra

I believe that we could be living in an entirely different world – one 
that is full of real contemporary inspiring objects, spaces, places, 
worlds, spirits and experiences. Design has been the cultural shaper 
of our world from the start. We have designed systems, cities, and 
commodities. We have addressed the world’s problems. Now design 
is not about solving problems, but about a rigorous beautification of 
our built environments. Design is about the betterment of our lives 
poetically, aesthetically, experientially, sensorially, and emotionally. 
My real desire is to see people live in the modus of our time, to 
participate in the contemporary world, and to release themselves 
from nostalgia, antiquated traditions, old rituals, kitsch and the 
meaningless. We should be conscious and attune with this world in 
this moment. If human nature is to live in the past –  

to change the world is to change human 
nature.
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*about the artist*

Karim Rashid is a leading figure in the 
fields of product, interior design, fashion, furniture, lighting and 
art. Born in Cairo, half Egyptian, half English, and raised in Canada, 
Karim now practices in New York. He is best known for bringing 
his democratic design sensibility to the masses. Designing for an 
impressive array of clients from Alessi to Georg Jensen, Umbra to 
Prada, Miyake to Method, Karim is radically changing the aesthetics of 
product design and the very nature of the consumer culture. To date he 
has had some 2000 objects put into production and has successfully 
entered the realm of architecture and interiors as evidenced by the 
design of the Morimoto restaurant in Philadelphia and Semiramis hotel 
in Athens which won a Sleep05 European Hotel Design Award. 

Karim was awarded the 2006 Honorary Doctorate from the Ontario 
College of Art and Design. Other awards include the 2005 Honorary 
Doctorate from Corcoran College, 2005 Pratt Legends Award, 2004 
A.D. Dunton Alumni Award of Distinction from his alma mater, 2002 ID 
Magazine Annual Design Review Best of Category, and 2003 best Retail 
Store in the USA. 

Karim 
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His work is in the permanent collections of 14 Museums worldwide 
including MoMA and SFMoMA and he exhibits art in various 
galleries. Karim was an associate Professor of Industrial Design for 
10 years and is now a frequent guest lecturer at universities and 
conferences globally. Karim has just published his guide to living 
“Design Your Self’ from Regan Books, ‘Digipop’ a digital exploration 
of computer graphics (Taschen 2005), a portfolio book published by 
Chronicle books (2004), as well two monographs titled ‘Evolution’ 
(Universe, 2004) and ‘I Want to Change the World’ (Rizzoli, 2001). He 
edited the International Design Yearbook 18 for Calmann and King 
2003 and released two CD’s on boutique label, Neverstop.

“I wrote a little manifest once about what I thought my style 
was,and I called it “sensual minimalism” or 
“sensualism”, you concentrate on the subject matter of the object 
rather than on the form of the object,and through that, because 
there’s not a lot of adornment, it becomes relatively minimal. all 
the parts are there because they’re integral.”

Karim Rashid in an interview with DesignBoom
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*karimanifesto*

Today poetic design is based on a plethora of complex criteria: 
human experience, social behaviors, global, economic and political 
issues, physical and mental interaction, form, vision, and a rigorous 
understanding and desire for contemporary culture. Manufacturing 
is based on another collective group of criteria: capital investment, 
market share, production ease, dissemination, growth, distribution, 
maintenance, service, performance, quality, ecological issues and 
sustainability. The combination of these factors shape our objects, 
inform our forms, our physical space, visual culture and our 
contemporary human experience. These quantitative constructs shape 
business, identity, brand and value. This is the business of beauty. Every 
business should be completely concerned with beauty - it is after all a 
collective human need.
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The development of

any visual image

must begin with

some tangible idea, 

conscious or otherwise.

It should come

as no surprise that,

more often than not, 

creative ideas

are the product of

chance,

intuition,intuition,

or accident,

lator justified

to fit some

prevailing popular theory,

practical need, 

or formal obsession.

Paul Rand
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